Digital Marketing Manager

(Company Introduction & Description)

As a Digital Marketing Manager, you are responsible for building and executing integrated client
content and marketing strategies across all digital channels. You will own production roll-out
plans (development, resource-scoping, testing, incubation, socializing for new offenses and
work streams) and assist our Brand Managers in developing marketing campaigns. You’ll
collaborate closely with the client internal partners to oversee editorial calendars, digital
marketing plans/strategies and lead the execution of digital communication across all digital
marketing channels.

Responsibilities

e Building and executing client’s integrated marketing and content strategy across all
digital channels.

e Leading and managing team responsible for digital marketing execution.

e Assisting client’s Brand Managers in planning and briefing marketing campaigns to
ensure a consistent and compelling experience across all media channels.

e Own the client’s editorial calendar and communication plan for digital.

e Develop original content with client facing agencies, partners, and influencers to
support digital channels.

¢ Manage digital marketing agency relationships.

e Lead and direct all digital communication to ensure flawless execution of client editorial
plan.

e Ensure brand guidelines are well understood and consistently adhered to across all
client digital media channels.

e Manage relationships between client facing creative agencies and digital team.

e Remain ahead of the curve in new research, trends and developments related to digital
marketing.

e Be avoice for client category needs

e Lead and develop a world class team with a focus on unleashing creativity and
maximizing human potential.

Qualifications

e Bachelor’s degree in business, marketing, or related field.

e Minimum 5 years’ experience in digital marketing and brand management.

e Additional 2 years’ experience in lieu of degree.

e Confident knowledge of consumer culture.

e Cross-functional integrated marketing experience, strong background in e-commerce.



Experience developing and managing original content for digital.

Multi-tasking capabilities, with ability to project manage and/or work on a variety of
different projects and workstreams at one time.

Strong people skills, diplomacy, and collaborative spirit.

Experience leading cross-functional teams.



