Performance Marketing Manager
(Company Description & Introduction)
Position Overview

In this highly visible role, the Performance Marketing Manager is a key member of the
Marketing team, supporting the Demand Generation marketing activities and brand
management for solutions targeting the B2B market segment. The role will help build and
manage Paid Search/SEM, SEO, ABM, and digital campaigns — providing insights, optimization
and reporting. The ideal candidate is data-driven to be successful and knows how to
continuously optimize digital campaigns based on results with initiative, creativity, drive and
the desire to continually learn within a growing digital technology environment.

Responsibilities

e Demand Generation: Manage multi-million dollar B2B digital campaign budget for
multiple brands across multiple channels (SEM, SEOQ, ABM, Affiliate, Display, etc.) to
ensure each campaign meets the desired performance metrics and budgets, delivering
progress and insight reports on a regular basis to the greater marketing and sales teams.

e Optimization: Monitor, analyze and tune campaigns to maximize conversions and lead
quality with an intimate knowledge of KPIs such as CPL, CPA, LTV, CAC.

e Pipeline Growth: Extensive experience in driving digital campaigns for audience
acquisition/retention within key industry verticals.

o Data-Driven: Report, analyze, forecast, and track, digital campaign effectiveness metrics
as well as overall ROI to internal stakeholders. Monitor, analyze and tune campaigns to
maximize conversion and lead quality. Intimate knowledge of KPIs such as CPL, CPA,
LTV, CAC, PPC retention curves, etc.

e Implement: Hands on experience with CRM, CMS and Marketing Automation tools -
namely Salesforce, Sitefinity or WordPress and Pardot. Develop and create new
strategies to improve customer experiences via A/B testing with ad copy, landing pages,
bidding strategies, negative keywords, and other appropriate methods.

e Educate: Stay informed and current on B2B Demand generation trends, advances,
changes to the competitive landscape, and keyword research.

e Collaborate: Manage relationships with external vendors and internal teams to ensure
cohesiveness of online advertising with other marketing efforts.

e Investigate: Incremental opportunities through new vendors, offerings, and unique
placements.

Requirements



2-5 years of experience managing successful digital campaigns including: SEM, SEO,
ABM, B2B social and display marketing implementation and optimization.
Experience using tools and platforms such as: Salesforce, Pardot, Kenshoo, SA360,
Google Analytics, Commission Junction, Apple Search Ads, etc.

Superior skills with Excel and Google Sheets.

Google Ads Certification is a plus.

Detail oriented and possess strong problem solving, multi-tasking, and organizational
abilities.

Comfortable defining process through ambiguity; able to pivot to emerging business
needs.

Ability to manage multiple projects at the same time in a fast-paced environment.
Experience working in Healthcare markets is a plus.

BA/BS with strong quantitative focus (e.g. Math, Economics, Statistics) or equivalent
experience.



